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WHO WE ARE
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» Leading B2B agency

* 140 associates

 Building integrated campaigns

* Representing best-in-class brands
 Employee-owned



- I'm a Social Media Strategist and have

worked at Two Rivers Marketing for 3 years

- I've worked in social media for 6+ years

- Outside of work | enjoy exploring my new
home, hanging out with my pups and testing
new recipes in the kitchen



Ava Witthauer

I'm a Social Media Specialist and have worked at
Two Rivers Marketing for 1.5 years

| have worked in social media for 5 years

- Qutside of work | like to make charcuterie boards,
try new cocktails, and keep up with the latest
TikTok drama




CHANNEL INTRODUCTIONS
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Facebook

Location
Urban: 73%
Suburban: 69%
Rural: 66%

Education

High school or less: 62%
Some college: 75%
College graduate: 74%

Gender
57% men
43% of women

Age income

13—-17: 51% Less than $30k: 69%

18 — 24: 76% $30,000 — $74,999: 72%
25 —30: 84% $75,000+: 74%

30 —49: 79%

50 — 64: 68%

65+: 46%



Facebook

Users check Facebook multiple times a day to actively
engage with friends, families, and favorite
brands and to find relevant content.

Hailey Corell | dont suppose you sell this costume, ARL? |
have 2 kitties who would LOVE to wear it...(okay maybe
not but it would be hilarious)

Like - Reply - 10h
@ Animal Rescue League of lowa @ Hailey Corell this

one was donated, but we sell a bunch of other
costumes in our store!

Like - Reply - 8h

How can you use this to your advantage?

* Focus on the relationship — provide relevant
content and timely customer service.

* Actively check and respond to reviews — thanking
those leaving positive reviews and politely

Jasmine Werner Can you please confirm | am scheduled at 1p
on 11/10? | had emailed to reschedule and never heard back.
Thank you.

Like - Reply - 1d

Animal Rescue League of lowa® Jasmine Werner we
will make it work but you should be hearing from Chris
tomorrow too to reconfirm. In the meantime, plan on
1pm at 11/10!

O

Like - Reply - 1d

addressing any negative feedback. ¢

» Use the frequency at which users check the platform to
Increase awareness, consideration, conversion, and
brand loyalty among your target audience.

Laura Johnston | never got an answer on if horses can be
brought for an outside picture with santa.

Like - Reply - 1d

Animal Rescue League of lowa® Laura Johnston if
you're ok with just Santa coming outside for a quick
shot, we will make it work if you chose one of the
shifts at ARL Main and ideally the last shift of the day
so Santa can do that at the very end.

O

Like - Reply - 1d




Setting Up Your Facebook Page

Set up your page as a business/brand profile.

* Note: most fields you fill out can be edited
aside from your name.

* Pick a relevant username, as this will appear in
your profile’s custom URL.

Add a profile and cover photo/video.

» Use Sprout Social Landscape to help you
easily resize photos for your profile.

» Refer to Sprout Social’'s Always Updated Image
and Video Specs for exact sizes and file types.
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https://blog.hootsuite.com/steps-to-create-a-facebook-business-page/#:~:text=Go%20to%20facebook.com%2Fpages,Next%2C%20enter%20your%20business%20information.
https://sproutsocial.com/landscape/
https://sproutsocial.com/insights/social-media-image-sizes-guide/
https://sproutsocial.com/insights/social-media-image-sizes-guide/

Setting Up Your Facebook Page

Fill out the different sections of your profile using CTAs,

iIncluding:

» Description: Concisely let users know what
your Page/company is about.

« Categories: Choose up to four categories
to help users find your page.

. _Contact _information: Include relevant
information so users can reach you.

* Location (if applicable)
* Hours (if applicable)
* More: State a price range (if you want).

Pro tip: When editing the tabs, consider what is most
Important to your target audience.
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GENERAL

1,862 people like this including 12 of your friends

(o “ﬂ\ = ..
€a ‘7.-‘)' 1\7)- 2
1,987 people follow this

195 people checked in here

HOURS

7:00 AM - 5:00 PM

ADDITIONAL CONTACT INFO
(515) 557-2000
Typically replies within a day

MORE INFO

About

We're a full-service marketing communications agency that's at the center of

B2B. We help dients create long-term relationships with their cu

stomers.




Setting Up Your Facebook Page

If you have others to help you populate and
monitor the page, add them as contributors. o

If yOu have a WebSite Where you publish Coloring is fun for the whole family! Celebrate
content you'd like to share on your page,
make sure you claim your domain.

Start publishing!

* Pro tip: Make sure you have content ready
to go to populate your channel so there is
valuable information waiting for users
when they find you.

National Coloring Day 2RM Style
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https://www.facebook.com/help/187316341316631
https://www.facebook.com/business/help/286768115176155?id=199156230960298

Facebook Post Types

Two Rivers Marketing
Published by Sprout Social January

2RMm

From blogs to magazines, our associates are always searching for
new professional s to add to their expertise. Check out
some of their favorite sources for inspiration. ¢

T I KETI M

Marketing Newsletters and Blogs: Finding Inspiration
and Knowledge

Two Rivers Marketing pc e laylist Get
2 Know
(S}
Senior Digital Marketing Director Hillary Ferry has embraced

working from home with technology, and she still practices good
habits. Learn more about her in this video!

GET” /KNOW
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Engagement/Image

Multi-lmage Post

Two Rivers Marketing
Published by Sprout Social (7] - August 24 - @

c ions to three of our associates that were recently recognized for
their work in social media and helping to develop other professionals by
Social Media Club Des Moines!

¥ Norah Carroll, Social Media Professional of the Year: Gold winner

¥ Erin Fry, Social Media Professional of the Year: Silver finalist

¥ Derek Steffen, Social Media Professional of the Year: Silver finalist

Facebook Live

Tory Hargo

Look'st o them. Amazing,

Stories

QUESTION:

WHAT DO YOU
ENJOY ABOUT
WORKING AT
TWO RIVERS
MARKETING?




Anatomy of a Post

Facebook Link Embed Facebook Image Ad

= Two Rivers Marketing Drake University
2R ) y Sprout Social 2 :56 PN Sponsored: @

Post Copy o ) Post Copy
From blogs to magazines, our associates are always searching for G (125 —150 Whether your destination is a pharmacy, pharmaceutical research lab, — (125 — 150
new professional assets to add to their expertise. Check out h ¢ or hospital—get an experience to match your ambition. h ¢
some of their favorite sources for inspiration. ¢ characters) = 11 characters)

=== |Mage
(1200 x 628)

Image

(Horizontal — 1200 x

630, 16:9 ratio

Vertical — 1080 x

1350, 4:5 ratio)

SR Headline (bold text)
: : Explore Drake PharmD e — (25 — 40 characters)
T ARK NG.CON
. il L L . A Top-5 Private Program . Lo

Marketing Newsletters and Blogs: Finding Inspiration amm—— Headline 4= Link Description
and Knowledge (25 characters) oY Like () comment £ Share (30 - 40 characters)

CTA Button

14



Instagram

Gender
31% Men
69% of Women

Age

18 — 24: 75%
25 —-29: 57%
30-49:47%
50 - 64: 23%
65+: 8%
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Education

High school or less: 33%
Some college: 35%
College graduate: 32%

Income

Less than $30k: 35%
$30,000 — $74,999: 39%
$75,000+: 42%

Location
Urban: 46%
Suburban: 35%
Rural: 21%



Instagram

Users check the platform multiple times a day
to actively engage with friends, families,
and favorite brands, and to share content.

How can you use this to your advantage?

* Engage with your target audience by engaging with
the relevant content they share.

 Highly visual platform
« Keep a consistent visual aesthetic.
» Share UGC images to build brand loyalty. @D Liked b erinfrysa and others

tworiversmktg Need some artistic inspiration for
#NationalColoringDay? Download our custom coloring
pages at the link in our bio.

16



Setting Up Your Instagram Page

Download the app. e
Either sign up or sign in with Facebook. D = =
Once logged in, navigate to your settings and
switch your account to a business account.

Following v Messa Call

* Pro tip: This must be done in order to have relevant o @ ‘ »
business information like phone number and hours
on your profile and to have access to insights.

Set your username.

* Pro tip: Keep usernames across social platforms
consistent when possible.

17



https://business.instagram.com/getting-started

Setting Up Your Instagram Page

Write your bio.

 Concisely share who you are and
what people can expect from your
profile.

* Include a link.
Set your profile photo.

* Pro tip: Keep it consistent with other
social profiles to aid in recognition.

Follow other accounts, including
influencers in your industry and city,

customers, and other relevant accounts.

Start publishing!

18

-

tworiversmktg = -

586 posts 1,105 followers 545 following

Two Rivers Marketing

We create insightful, integrated B2B campaigns that build long-term, profitable
relationships between brands and customers. #CenterOfB2B
linkin.bio/tworiversmktg

® ¢

Brand Refr... Work From...




Link in Bio
* Instagram offers the ability to include
three types of live links in your bio.

o Links to other profiles by tapping "@"
followed by the profile's handle.

o Hashtags by tapping "#" followed
by the word/phrase you associate with.

o A link to your website in the form of
yourdomain.com.

* Resources like Linktree and Link.Bio(Later)

give you the abillity to use one link
with multiple destinations.

19

tworiversmktg R -

586 posts 1,105 followers 545 following

Two Rivers Marketing

We create insightful, integrated B2B campaigns that build long-term, profitable
relationships between brands and customers. #CenterOfB2B
linkin.bio/tworiversmktg

1134 ol T @)

Is your #PublicRelations pitch making the right
impression? Learn how to make your pitch



https://linktr.ee/
https://later.com/

Instagram Post Types

Engagement/Image

20
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tworiversmktg

tworiversmktg Even after a
challenging year, our associates
have found plenty of reasons to
give thanks. Check out all the
things we're #ThankfulFor at the
link in our bio.

zahrenbill Trooper: rock star V]

9w Reply

oQv W

0 Liked by lajostewart and 22 others

R

Carousel

@ tworiversmktg

“

oQv

tworiversmktg The benefit of
#daylightsavings coming to an end
this past weekend? More time to
capture the gorgeous views of
#DSMUSA under the night sky! il
8 @christimmermanphoto

t‘ Liked by tcwoody and 50 others

OVEMBER

@ Add a comment

Reels

w Orange F = 11:26

jessicaworb §

256 1,526

Posts Followers

n Worb

= me 3 CaN0e, poccasts, my frien

Writer s Socisl Medis M

blackiyesmatters carrd.cof

. Edit Profile
<

Promotions Basights

+

New PARIS Il

=53] )

= famity, and I'm happy

@ 5% -
913
Following
Emall
LONDON LA




Video/IGTV

ERm tworiversmktg oo

tworiversmktg

584 1,106 545

Posts Followers  Following

GET/know [

Two Rivers Marketing

We create insightful, integrated B2B campaigns that build
long-term, profitable relationships between brands and
customers. #CenterOfB2B

linkin.bio/tworiversmktg

106 E 6th St, Des Moines, lowa

Followed by zahrenbill, sboock2.0 and 18 others

o Q V Following v Message Call

121 views - Liked by tcwoody and alyssazi >
tworiversmktg Get 2 Know: Diane Heldt - St \'s
cyclist, the perfect embodiment of our agen

UL RO SN RN GISRVIELY,  Templates  Associate Q... Brand Refre... Work From...

Series v

o)

SERIES

Get 2 Know: Joe

21 A Q

Instagram Post Types

Guides

&

Templates

@

Associate...

POSTS

tworiversmktg  editerotie
621 posts 1,113 followers 542 following

Two Rivers Marketing
We create insightful, i 828 that build long-term,
profitable relationships between brands and customers. #CenterOfB28
linkin.bio/tworiversmktg

& NO. 1
. S The Sweet Smell of our Growing Family

It's a long-standing agency tradition for expecting parents to announce their
new babies with a fresh batch of chocolate chip cookies. &

BET Bl Bl FE N A TR N’ B [0 N\ el

Brand Ref... Work Fro...

[ GUIDES 16TV SAVED

NI N\ pe—p—




Instagram Stories Post Types

Instagram Story Instagram Live

..... * 0:41AM v 4y
Stories and Live » Watch All

®

OB IC

Live video ended

@ ceeceeinthecity

8 viewers

000 %C.

Highlights

N

22 Templates Associate ... Brand Refr... Work From...




Anatomy of a Post

Instagram Image Post

@ tworiversmktg

@ tworiversmktg Even after a
challenging year, our associates
have found plenty of reasons to
give thanks. Check out all the
things we're #ThankfulFor at the
link in our bio.

Post Copy

can test longer
captions)

e zahrenbill Trooper: rock star V)

9w Reply

oQv W

@ Liked by lajostewart and 22 others

@ Add a comment...

Image
(Square — 1080 x 1080
Horizontal — 1080 x 566,
Vertical — 1080x1350)

23

(125 —150 characters,
only 2 lines appear, but

Instagram Image Ad

Instagram The Headline would show
csi:’a(;est;rlv‘frsity up before the Post Copy on
& S 4 Instagram, if added.

No Link Description on
Instagram.

Horizontal — 1080 x 566,
Vertical — 1080x1350)

sign Up e CTA Button

Qv A
drakeuniversity Fall is a great time to see our true Post Copy
lors.... more
SROI85IOLS (125 — 150 characters, only

2 lines appear)



BUILDING YOUR BRAND
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Understanding Your Channels

Platform Purpose Content Frequency
Website Where you’ll find all Purpose, products, services, location, ongoing
the information contact information, original content
Facebook Where you'll find what Events, sales promotions, testimonials, 2 — 4 times/week
you need to know in customer service
the moment
Instagram Where you'll find the  Lifestyle, historical, product 2 — 4 times/week
eye candy that will promotions, and customer photos

entice you to seek
more information

25



Spectrum of Emotional Needs

FUNCTIONAL ﬁ EMOTIONAL

Product Events Customer Customer
information service appreciation

Industry
How-to trends/changes Customer Success stories
articles reviews

Expert POVs Motivational
Forms Employee quotes

features

User-generated

Community photos
outreach

26



Find Your Shared Value

What
Matters

to You
What Matters to

Your Audience

What You Should
Write or Say

27



Copy Best Practices

« Remember that social media is a place to connect and converse.
o Avoid being super-promotional.
o Be conversational; always work to educate, entertain, or inform.

« Connect through copy by putting your customers’ needs before your goals.

o Before: Did you know? A training program that offers tuition reimbursement and a job
after you graduate may be closer than you think. Learn more about the program:
LINK.

o After: How many of your friends can say they have a job lined up before they even
take their first class? With guaranteed job placement, you can be that friend. Find out
how: LINK.

» Keep it concise.
o Post copy will get truncated around 150 characters on Facebook and Instagram.

28



Copy Best Practices ce e emm

BEAUTIFULSMOOTHIES
< Posts Follow

e Use hashtags to increase discoverability on
Instagram.
o Instagram: <8 per post drives the most engagement

o Tools: Hashtagify, RiteTag, platform search
e Provide captions on video posts, as most are played

without sound. |

e Don’t share a blog post or link without a brief, oaQv
attention-grabbing description that lets users know cked by memysmoothiesandiie snd others

by @_delighted @ 4 .

what the content is about.
e If posting across multiple platforms, check formatting -
— especially with @user tags and hashtags. T ——

#nicecream #cleaneats #healthybreakfast #feedfeed

Check out the tagged page for more details #{”

#eeeeeats #colors #colorful #freshfruit #fruit
#berries #flowers #eathealthy #healthyfoods

29 A QA ® O @



https://hashtagify.me/
https://ritetag.com/

Creative Best Practices

- Limit text on images.
- Take advantage of video.

. Consider what will be most
engaging and relative to the story
you're telling.

o Textures and colors
o Format (still, video, 360°, gif,
infographics, etc.)

. Stay on-brand.

30

@ Thrive Market @
Sponsored - &

Join 1 million Thrive Market members and start saving on organic groceries now

Mobile

:O: Orangetheory Fitness Ankeny
Sponsore d-Q

Focusing on your health has never been more important.
Start your health journey with Orangetheory today.

v n A 17 RN
\ - f.i. . - /1§ L

roceries, delivered to you Shop Now

e
. Desktop

N

‘ RE SSSSSSS

= “ -

S - 7
P .

el e

FORM ON FACEBOOK
Get 1 Month Free



Tips for Utilizin
uring COVID-

o Virtual events

o Lives

o [emplates and
challenges

« Updated bio info
- Operational
updates/changes

g Social Media

mamalayq|l
MAMA LA Templates 20w X

SOCIAL DISTANCING

BINGO

FACETIME | PICK UP

ORDER | WATCH
YOUR | GROCERIES
0 N hcinrsioe | TAKEDUT | AMOVIE

‘; H!< W
Vl H, i

ATTEND A

0o DISCOVER
VIRTUAL ORGANIZE
HAPPY A DRAWER SOMETHING | A NEW

HOUR CREATIVE | PODCAST

0 Real Deals - Ankeny, IA was live. WATCH
Yesterday at 9:05 AM - @ f WURK OUT /I\J"éé\l:%gﬂ

A round up of the new arrivals of the week! LIVE

BINGE
A NEW
SERIES

ATTEND A
VIRTUAL
GAME

134 likes NIGHT

mamalayql We're here till 7pm today !

give a shout-out to all the local busine:

now. A big thank you to Kara from @sp

dropping off this cute sign. We can't w

room again so we can use it for our “pl

seated"” sign. Our beautiful fiddle leaf i

@thesillandsoil here in town. Both of tt

businesses are operating online and hz

31 pickup. Sending lots of love to all our f

hiicinace rammunitv #ual #chanlacal



SELLING WITH SOCIAL
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Decline of Organic Reach

Facebook Page Organic Reach

20% €€ The goal of
Newsfeed is

the stories

= to show you
10%
that matter
5% most to you. )
. l - — - FACEBOOK
& @f? @,@e of% ‘ﬁy ‘ﬁ? <

&

< S

33



E-Commerce on Social Media

There's been a 24% increase in
adoption of shoppable Facebook
pages

There's been a 43% increase in
shoppable Instagram pages
30% of online shoppers say they
would buy direct from a social
network

34

Walmart ¢

@walmart - Retail Company

Better Homes & Gardens
Red Lava Citrus 180z...

s 10-count White Barbie Sweet Orchard Farm Tic Tac Toy Xoxo Friends

Playset With Barn, 11... Multi Pack Surprise, Pack...

$59.00 $13.95

$11 $10.99
¥ . —_— - - | AR v | — - ’

View All Products



Facebook and Instagram Shops

* Shops make selling online easy E-Commerce platforms supported:

* You can customize the
products available in your
Shop

« Users can browse products,
explore collections, and
purchase products all without
leaving the app

« Guide to setting up your
Facebook Shop
« Guide to setting up your

Instagram Shop
35

Shopify
BigCommerce
ChannelAdvisor
CommerceHub
Feedonomics
CedCommerce
adMixt
DataCaciques
Quipt

Zentall


https://www.facebook.com/business/help/268860861184453?id=1077620002609475
https://www.facebook.com/business/help/268860861184453?id=1077620002609475
https://business.instagram.com/shopping/setup?igb_blog_shops_launch
https://business.instagram.com/shopping/setup?igb_blog_shops_launch

* Facebook and Instagram Live
Shopping allows you to sell items,
Interact directly with viewers and
gain potential customers in real
time.

* We would recommend building
up your customer base before
attempting this tactic to drive
success.

36

E-Commerce in Live Videos

Here are instructions on using the
Facebook Live Shopping feature.

« Recommend having a Commerce
Account linked to your Facebook
Page and a product set in your
Facebook Catalog for the easiest
execution.

Here is some guidance on using the
Instagram Live Shopping feature.

« All products need to be approved via
your Collections before it can be
used in a live shopping experience.



https://www.facebook.com/business/help/880609949031868
https://www.facebook.com/help/instagram/1189600611393606

Ad Types

*Image
*Video

« Carousel
* Collection

37

/7wy Hinge Valley Junction
@ 13hrs-Q

Just in case you missed our story from Monday! We will be opening
at Jordan Creek Mall tomorrow details on location coming tonight.
Stay tuned &

Jasper's Market
Sponsored - &

It's the time of the season

JASPERS-MARKET.COM

Millions of Peaches. Peaches For You.

1 Comment 2 Shares

Shop Now

£ The Coffeesmith
'P" August 20 - Q

End of Summer Blowout! Buy one get one free on all Cold Treats while
supplies last!

@ Resume Video

Get Directions

Tieks by Gavrieli
" )

Explore Tieks anatomy and find out what makos
Tioks the moat versatie baliet Sats in the world

Cushioned Back Split-Sole Design

: Tommy Hilfiger

See now, buy now: Shop the looks straight from the
STOMMYNOW runway.

Shop the Runway STOMMYNOW
’ !
| ‘ .
n r . Moh
-
O%0
1l [ -

Promium Ralian Loather Soe more ot TIEKS.COM



Recommended Paid Placements

Facebook:

 Newsfeed
@ s

¢ M a rket p I a Ce 9’ A . . Save on all seasonal organic produce today!

T S \
UG\

12,923 likes ©4,794 likes

amazon It’s getting cold out there! Luckily nyknicks Get your 15-16 individual game
with the #Amazon App you can order tickets first by using your @Chase credit or
everything you need to stay warm debit card!

Q @ Q

Instagram | =

”e ”

* Newsfeed — = - 0 B
 Stories

30% off kale 10% off seas

Swipe up to O Rentals nearby

shop Rothy’s. S

s B
38




Targeting Capabilities

* Persona-Based
o Geography, demographics, interests, associations, job titles, etc.

* Behavior-Based
o App, web, or page engagement

 Account-Based

o Email/phone
= |f you use, ensure data collected meets regulations
= Can bulk upload with a .csv file

 Lookalike

39



Persona Targeting Example

Audience Name IBA - Example

Custom Audiences @
Exclude | Create New ¥
Locations @ People who live in this location =

United States

@ Des Moines, lowa 4 50mi »

@ Include w | Type to add more locations

Add Locations in Bulk

Age® 18 v - 65+ v

Gender © u Men Women

Languages © Enter a language...

40

Add Custom Audiences or Lookalike Audiences

Detailed Targeting @ |NCLUDE people who match at least ONE of the following @

Interests > Additional Interests
Craftsy
Crafty
Decorative arts
Etsy
Handicraft
Handmade Crafts
Home Décor Products

Pinterest

Interests > Hobbies and activities > Arts and music

Add demographics, interests or behaviors potentia| Audience:

and MUST ALSO match at least ONE of the fol Potential Reach: 120,000 people €

Behaviors > Purchase behavior

Engaged Shoppers -

Add demographics, interests or behaviors

Exclude People or Narrow Further -

Audience Details:

Location - Living In:
o United States: Des Moines (+50 mi)

lowa
Age:
o 18 - 65+

People Who Match:

o Interests: Etsy, Handmade Crafts,
Pinterest, Crafts, Handicraft,
Decorative arts, Home Décor
Products, Craftsy or Crafty

And Must Also Match:

o Behaviors: Engaged Shoppers



Paid Best Practices

- Keep your business objective/goals in mind.
- Let organic posts inform your ads.

- Follow specs for each platform.
- Test imagery, copy, and targeting to see what performs the best

and resonates with your target audience.

41



TIME-SAVING RESOURCES

SRm



Publishing and Monitoring Tools

Social media publishing tools are great for

individuals and teams. They allow users to:

* Plan and schedule content ahead of time
* Find and engage with content
« Community management

» Gather insights about social media
effectiveness

43

Recommended
tools:

* Hootsuite
* Sprout Social
e Later (link in

bio)



https://hootsuite.com/
https://sproutsocial.com/
https://later.com/
https://later.com/

Ig LANDSCAPE

Free social media

image resizer

 Canva
* Pixlr Express

* Sprout Social Landscape

* Instagram Line Break Generator

¢ S q u O O S h ome nstagram nstagram Post Templates
Instagram Post Templates

* Pro tip: Be mindful of copyrighted images.
Use only personal photos or purchased
stock images. Receive digital consent if
reusing a customer’s photo for a social post o
(always provide credit). . & N

44 Create a blank Instagram Post P’ N 1[ v



https://www.canva.com/
https://pixlr.com/editor/
https://sproutsocial.com/landscape/
https://linebreaks.igrm.me/
https://squoosh.app/

Resources

* Know Your Limit: The Ideal Length of Every Social Post
* How to Use Hashtags

« Facebook Ads Guide

e Link check tool

* Previews

» Image specs (always updated)

* Video specs (always updated)

45


https://sproutsocial.com/insights/social-media-character-counter/
https://blog.hootsuite.com/how-to-use-hashtags/
https://www.facebook.com/business/ads-guide
https://developers.facebook.com/tools/debug/
https://www.facebook.com/ads/adbuilder/home/?act=61331046
https://sproutsocial.com/insights/social-media-image-sizes-guide/
https://sproutsocial.com/insights/social-media-video-specs-guide/

Platform News Resources

Facebook Newsletter THE LATEST

Heading into the Last Quarter of 2020

S D ro ut S ') C| a | B I ') g - “ Pinterest Releases New Data on Key Trends

Pinterest has released a new overview of key content trends as we

Sprout Social Small Business Social ettt e
Media Guide

I Google Adds New Listing Details t
HOOtSUIte BIOQ St(:'zglgline Isn-gtworeli’llllghaieasl -
HubSpot Blog

Google has added some new features to Its listings for local stores and
products to Improve the shopplng process.

# Digital Strategy

» Social Media Today
. . . YouTube Offers New Ad Tools To Help
¢ S OCla | M ed Ia Exa miner v EEEE:-:E Marketers Tap Into the Rise in YouTube
- L[ Viewership
[ J B u 'ﬁ:e r With watch time of YouTube content on home TV screens rising, the
e —— platform has added some new ad tools to help advertisers reach more
speclfic viewer segments.
e e M a rkete r & Content Marketing

46


https://www.facebook.com/iq/newsletter-sign-up
https://sproutsocial.com/insights/
https://sproutsocial.com/insights/topics/social-media-for-small-business/
https://sproutsocial.com/insights/topics/social-media-for-small-business/
https://blog.hootsuite.com/
https://blog.hubspot.com/
https://www.socialmediatoday.com/
https://www.socialmediaexaminer.com/
https://blog.bufferapp.com/
https://www.emarketer.com/

Local Businesses Doing It Well
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o I h ‘ > C O I I ‘ E( ES I I I Ith Store tour of all the NEW this week! Shop with us Thursday, 10-6,

Friday, 10-5 & Saturday, 10-4!

Real Deals - Ankeny, IA was live

* Real Deals

* Barn Town

* Bozz Prints

* Art Terrarium
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https://www.facebook.com/yourcoffeesmith/?ref=br_rs
https://www.facebook.com/realdealsankeny/
https://www.instagram.com/barntownbrewing/
https://www.instagram.com/bozzprints/
https://www.instagram.com/art_terrarium/
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https://www.linkedin.com/company/two-rivers-marketing/
https://www.facebook.com/tworiversmarketing
https://twitter.com/tworiversmktg
https://www.instagram.com/tworiversmktg/
https://tworiversmarketing.com/

QUESTIONS?



